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CREATIVE CITIES – A BRAZILIAN EXPERIENCE
Ana  Carla  Fonseca  Reis & André  Urani





Creat ive  city – drawing a  concept  in progress.

A crea t ive  city  is constant ly 
t ransforming  its  socioeconomic  
st ruc ture,  based  on  the  
crea t ivity  of  its  dwellers 
and  on  the  cul tural  and 
economic  ambiance  it  of fers.  
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Páteo do Colégio (downtown)



Small  creat ive  cit ies – introducing 
Guaramiranga.
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Largo 13

Ladeira  Porto Geral  (downtown)



A very big creativecity (?) – São Paulo.

Subway during the  World Cup
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Paving the  way to a  creat ive  city 
  – and avoiding traps in the  middle.

23 de  Maio Avenue

15 de  Novembro Street
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Inst ituto Jaime  Lerner

Barigui  Park



009.016.  EVERY CITY CAN BE A CREATIVE CITY

Passauna  Park
(Lina  Faria  /  Inst ituto Jaime  Lerner)

The  “Garbage  that  is not  Garbage”  
program The  “Leaves Family”

Street  Market  at  the  Historical  District

São Lourenço Park  
(Lina  Faria  /  Inst ituto Jaime  Lerner)

The  ‘24 Hours’  Street
(Lina  Faria  /  Inst ituto Jaime  Lerner)



The  “Green Exchange”  Program

Cycling and jogging paths
(LIna  Faria  /  Inst ituto Jaime  Lerner)

Public  transportat ion System 
Cut iriba  -  Brazil
Dedicated lanes in the  Structural  Sector

XV of  November  Street  (Flower’s Street),  f irst  
pedestrian mall  in Brazil  
(LIna  Faria  /  Inst ituto Jaime  Lerner)
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(Inst ituto Jaime  Lerner)

Historical  District
(Lina  Faria  /  Inst ituto Jaime  Lerner)

Paiol  Theatre
(Lina  Faria  /  Inst ituto Jaime  Lerner)

Polish Woods Park

Bus Types and Boarding Tubs
Curit iba  -  Brazil.  (Inst ituto Jaime  Lerner)



City of  Curit iba  Heritage Landmark  -  Historical  District  (Inst ituto Jaime  Lerner)

Curitiba Skyline, aerial view (Instituto Jaime Lerner) Open University for the Enviroment

The Cultural Convoy (Governo do Estado do Paraná)Botanical Garden (Lina Faria / Instituto Jaime Lerner)

“Pedreiras” Park  -  The “Wire Opera”
(Lina Faria / Instituto Jaime Lerner)

World’s Nature Games
(Governo do Estado do Paraná)
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Jorge  Melguizo



Panoramic  views



The  Role  played by tourism.

Cable  car  at  the  Northeastern Atre

Opening of  the  Library Park  De  La  Quintana

Reading House

Cultural  Center  Moravia  (old garage  dump)
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Looking forward: how can we  avoid the  increase  
of  social  inequalit ies.

24 Murals Popular  and Granizal



Libary Park  España

Libary Park

Libary Park  San Javier

Libary Park  La Ladera

Network  of  Music  Schools
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Libary Park  San Javier Pedestrian way Social  Interest  huses

“In the  past  I would have  said Berlin or  Prague  or  Washington.  
Today I think  I’d recommend a  visit  to Medellin,  Colombia.
It  may seem odd,  but  this is a  tremendously pleasant  city,  
current ly very safe,  with a  very peculiar  ambiance.
Its dwellers are  extraordinarily nice  and,  
for  a  reason I cannot  fully grasp,  I feel  very well  there.”

Omar López  Vergara,  Director,  Nat ional  Geographic  in Spanish.  

PICTURES ACKNOWLEDGEMENTS: Medellin City Hall



CREATIVE CITY
Bill  Strickland
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Def ining a  creat ive  city.

Becoming a  creat ive  city.



The  role  of  leadership.
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Tourism.
Avoiding polarizat ions.
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CREATIVE CITY
Peter  Kageyama



What ’s a  creat ive  city? What  are  its common traits?



How does a  place  become  (or  reveals itself) 
a  creat ive  city?
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What  kind of  leadership is 
required,  both public  and private  
and what ’s the  role  of  the  
organised civil  society?



How does tourism factor  into the  process?
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As places become successful, how 
can we avoid polarisations and 
economic stratification, such as 
wage discrepancy and gentrification?
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CREATIVE CITIES OR CREATIVE POCKETS? 
REFLECTIONS FROM SOUTH AFRICA
Avril  Jof fe



Creative cities in developing countries.  

Vilakazi  street  public  enviroment  upgrade.  
Trinity Session (JDA)
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At  what  point  is a city a creative city? 

The  Nelson Mandela  Bridge,  Newtown

Water  Ballet ,  Fountains at  Nelson Mandela  
Square

Giant  Why Man,  Sandton.  One  of  50 sculptural  
light  installat ions being installed along the  
Sandton Central  Spine  – Maude  Street .  



Brenda  Fassie  in Newtown,  Johannesburg,  
©Joburg News,  March 2006

Cape  Town Jazz  Fest ival  Poster

Leadership and governance of  
creative cities.



The  Brickf ields Housing Development  in Newtown,  
Johannesburg
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Creative cities and tourism: driving 
the process or a by-product? 

The Union Buildings,  Pretoria,  City of  Tshwane



Sandblasted artworks on the  glazed sect ions
of  the  BRT stat ion entrances.  Source:
www.onair.com

Creative city ideas and projects in 
developing countries and their cities 
of  inequality.
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Marco Cianfanelli  – Hillbrow Berea  Yeoville  
public  art

Key challenges which require  creat ive  solut ions from 
the  city.
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Firewalker  Ioburg (Kentridge  Marx)
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FROM URBAN REGENERATION TO THE CREATIVE CITY: 
THE ROLE OF  CULTURAL POLICIES IN THE CITY OF  TURIN
Enrico Bertacchini



A not  very old picture  from Turin: the  “one  industrial  company town”  model  and its crisis



Building up a  creat ive  district  
trough cultural  policies.
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Lessons and  outcomes.
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Figure  1 -  City Cultural  Expenditures ( €  Million)
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LISBON: CREATIVE?
Rolando Borges Mart ins
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BoBos needed (in creat ive  cit ies).



Creat ive  classes and creat ive  cit ies.  

Aerial  view of  Lisbon.  (Parque  EXPO)
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And Lisbon?

The  new Museum of  Carriages in Lisbon,  a  
P-M-B-P,  Paulo Mendes da  Rocha,  Architects 

Ltd. /  MMBB Architects Ltd. /  Bak  Gordon 
Architects, Ltd. /  Proafa  – Engineering Services,  

Inc.  – External  Consort ium project

016.016. LISBON: CREATIVE?
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What  is a  creat ive  city? What  are  its 
general  features?

Jordi  Pardo



3-D Simulat ion (Barcelona  Media  Virtual  Laboratory)
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Jordi  Pardo



Jordi  Pardo
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How is a  place  transformed into a  
creat ive  city?

Jordi  Pardo



Jordi  Pardo
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What  kind of  leadership is 
required and what  is the  role  of  
civil  society organizat ions?

Jordi  Pardo



How does tourism take  part  in the  process?

Jordi  Pardo
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How is it  possible  to avoid polarizat ion and economic  
strat if icat ion,  as well  as salary dif ferences and 
gentrif icat ion?
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Jean-Louis Bonnin



Le Lieu Unique



010.016.  NANTES,  A CREATIVE CITY?
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Thinking anew ways of  producing 
and showing all  the  cul tural  
events (ranging f rom opera  to 
fest ivals and educat ion).  



Integrat ing cul tural  projects at  
the  hear t  of  places where  the  
populat ion lives and goes to and 
occupying urban public  spaces.
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Taking control  again of  wasteland,  
industrial  premises part  of  our  
heritage, through contemporary 
and creative  use  of  the  space.



The  existence  of  an ar t ist ic  
and creat ive  scene  recognized 
nat ionally and internat ionally.
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NET CITY QUALITY
Evert  Verhagen



City transformat ions.

Bilbao



Clean,  green and safe.

Creative economy.
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Identity.

Bilbao



Open. Flow.

Art .

Caro Bonink  Bewoners Noord 
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Public  space: the  market  of  the  creat ive  economy.  



Parks and squares.

Water.

Caro Bonink  Bewoners Noord
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Heritage.

Events.

Leadership.

Elite.



Talent .

Enterprise.

Housing.

Change.
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Net  City Quality.
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CREATIVE CITIES – BUILDING ON WHAT WE’VE LEARNED
Anamaria  Wills



The  Econ Dev of f icer suddenly 
leaned forward,  eyes sharp and 
intent: “Yes,  Anamaria”,  he  said.  
“The  creat ive  sector has done  
well  by us – but  now,  what  is the  
sector doing for the  rest  of  the  
city’s economy?”1



But  have  we  done  as well  as we  
should have  done?  

Chengdu City (CIDA)
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Mart in Smith -  Radiant  Works (Chris Lawton)



Bates Mill  inside  (Bates Mill)
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Huddersf ield Open Studio Trail  (HOST)



So let ’s tempt  fate  and ask  how might  we  do that? 

People  and artwork  (HOST)Samantha  Bryan work  (CIDA)
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Beaumont  Studios (Beaumont  Studios)

Chengdu open air  sculptures (CIDA)
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URBAN DEVELOPMENT,  CLIMATE AND ENVIRONMENT AS 
COMPETITIVE ADVANTAGES
Lisbeth Iversen



The  city centre.



Industrial  and commercial  areas.
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Travel  and tourism.

Bergen -  coty that  is aware  
of  the  ef fects of  climate  change.  

(Oddmund Lunde)



EcoCity.
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Some  examples.



The  cit i  centre  – the  “alvenniger”  are  physical  expressions of  a  public  right  of  access.  Torgalmenninger  
in the  heart  of  Bergen.  (Bente  Laading)
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Einat  Kalisch Rotem



“If  one  does not  know to which por t  one  is sailing,  
no wind is favourable.”  Seneca

Striving to enhance  creat ivity (and not  just  the  
creat ive  class).
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The  concept  of  Publicness10:
a  qualitat ive  feature  of  the  
public  place.

Annual  school  kite  event ,  Haifa  beach (Einat  
Kalisch Rotem)

Chess in geneva  (Einat  Kalisch Rotem) Get  on board (Idan Gazit)



Publicness and its relat ion to tolerance  and the  
creat ive  class.

Homeless,  ethics and just ice  (Idan Gazit)
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Illustrat ion 1 – various prof iles of  publicness



Illustrat ion 2 – Similar public  spaces; dif ferent  publicnesses.



The  role  of  architecture  in the  creat ion 
of  publicness.

Illustrat ion 3 – Expressing publicness in EKG graph.
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Illustrat ion 4 – Golden Age  & Contemporary publicness: a  comparison.

An exemplary 
publicness: the  
Dam Square  
in Golden Age  
Amsterdam.
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How to achieve  
vivid public  
places: a  couple  
of  advises for  
designers.

Ibn Gabirol & King David, Tel Aviv centennial (Idan 
Gazit)

Meet  me  at  the  corner,  Rothshild -  Shenkin st  
(Idan Gazit)

No t it le  (Idan Gazit)



Port  Bordwalk,  Tel  Aviv (Idan Gazit) Roof top3,  Tel  Aviv centennial  (Idan Gazit) Stage  & people,  Tel  Aviv centennial  (Idan Gazit)
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CREATIVE CITIES AND URBAN GOVERNANCE: 
A TALE OF  TWO CITES IN TAIWAN -  TAIPEI AND KAOHSIUNG
Charles Chin-Rong Lin



The  creat ive  city: Taipei  perspect ive.

The  Zoning Map of  Taipei.  (Department  of  Urban
Development ,  Taipei  City Government)

Taipei  101 and Taipei  new Xinyi  District ,  2006.  
(Charles Lin)



Developing the  ‘Taipei  Creat ive  Corridor’: 
redelineat ing urban roles.

The  skyway system of  Taipei  New Xinyi  District .  
(Charles Lin)

The  aerial  view of   Taipei  new Xinyi  District ,  
2006.  (Department  of  Urban Development ,  Taipei  
City Government)
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Neihu Hi-Tech Industrial  District  ,  Taipei.
(Charles Lin)

Taipei  101 and its surroundings in Taipei  New Xinyi  District .  (Charles Lin)



Promot ing social  and economic  development  through 
cultural  industries: launching experimental  programs 
for  creat ive  industry parks.

The  regenerat ion process of  West  End  downtown,  Taipei,1985~1999.  (Charles Lin)

1985

1990

1999

1999

A rich and pedestrians- friendly district  in old downtown of  Taipei.  (Charles Lin)
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The  impression of  Kaohsiung before  1990s.  (Department  of  Urban Development ,  Kaohsiung City 
Government)

The  Creat ive  city: Kaohsiung perspect ive.



Promot ing city pride  and market ing local  tourism 
through reinvestments in the  city’s ‘green 
infrastructure’.

Love  River  was totally dead in the  1980’s.  (Department  of  Urban Development ,  Kaohsiung City 
Government)

Wet lands in Kaohsiung.  (Charles Lin)
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Creat ing urban wet lands corridor.

Rebirth of  Love  River,Kaohsiung.  (Charles Lin)

(Department  of  Urban Development ,  Kaohsiung City Government)



Managing World Games: the  processes that  rebrand 
the  city and trigger  all  cit izens to get  involved in 
healthy cit ies campaign.

2009 World Games Main Stadium Kaohsiung,  Taiwan -  Kaohsiung.
(Department  of  Urban Development ,  Kaohsiung City Government)
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The  implicat ion of  the  not ions of  ‘creat ive  cit ies’  
and ‘urban governance’: an interpretat ive  analysis.  

Ecological,  Tourist ic,  Sustainable  City of  
Kaohsiung.  (Charles Lin)



Ut ilizat ion of  solar  power  in Street  Light ing,
City of  Kaohsiung.  (Charles Lin)

Kaohsiung as a  transit -oriented city. (Charles Lin)

Public  Bicycle  system in Kaohsiung City.
(Charles Lin)

Start  from Love  River restorat ion to regenerat ing the  waterfronts in the  old port  areas,  Kaohsiung.  
(Charles Lin)
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Conclusion.

Invented Tradit ion-  Lantern Fest ival  on the  water  
and in the  Love  River.  (Department  of  Urban

Development ,  Kaohsiung City Government)



AFTERWARD AND NEXT STEPS
Peter  Kageyama
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